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relentless
advertising

Spends $10 million each year to put
content in front of target audiences
Creates different types of content to
reach different audiences 



Viral (Monetized)
content

Uses sensationalized headlines to
grab viewers’ attention
Uses streamer-style TikToks and
viral topics to introduce far-right
arguments 
Farms college campuses for viral
content 



creating
misinformation

Over 200 PragerU videos are
restricted and demonetized by
Google and YouTube
5-minute video clips manipulate
viewers by oversimplifying
complex, nuanced issues



Dog whistles

Repetitive use of words or phrases
that take on a double meaning 
Dog whistles are coded messages
that often replace racial or ethnic
slurs 
Dog-whistles erode empathy by
dehumanizing marginalized people



tokenized
influencers

Exploits race by promoting race-
focused content through
youthFORCE
Creates a veneer of legitimacy
and appeals to viewers with
shared racial identities 
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legitimation
of extremist

ideology

Platforms far-right
commentators alongside
mainstream conservative
personalities 
Pushes far-right arguments to
center of conservative stage



visualizing the pipeline
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critical information literacy

Learn
Critical

Theories

Strengthen
Information

Literacy Skills

Practice
Self-Reflection

Repeat



microresistance

Recognize
Dog-Whistles

Maintain
Empathy

Avoid 
Undemocratic
Deliberation

Be in 
Community
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Media bias / fact check



ACRL Framework



Questions?Questions?
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